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By 2028, PTV la lhe
Philippines' premier puttlc
snrioe media corPoratiut,
rffionlad globafy lor
toamlessly inbgrating
tclevision Nnd digitll Platbnilr
to delwr trusttd, innovauvc.
and lmpact{td conlgnl that
informt, hsprroe, and
empor^,aru Flllplnoe
worldwlda.
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Throuqgh hlgffiualty oonbnt
rnd a romboe lnbgrdion of
rebvLaon ird dfigtt6l
platforme. nr dclivsr crcdlHc
neta, implc{fitl Publc rrvhe
pfoolrem3, lncfurlw rnd
dvunc pmgomr{ry, and
meodble lnfiomeffon tlut
promdspuUhEuct.
tsenryufiEy, and nallonal
progruca.
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Ar.ruex B: 2025 PeRroRulnce SconEcARD

pEopLE's TELEVISTON NETWORK, !NC. (PTNI)
2025 PERFORMANCE SCORECARD

Total Page Views and Engagements on PTV's Website and Social Media Platforms

4,025,000Actual/
Target

6,518,776 3,429,495 5,300,000a. PTV Website Page Visits

Total number of unique
page views recorded on
the PTV website during

the year

3%

5,454,283 5,675,831 6,753,742b. Facebook Followers

Total number of new
users who follow the

PTV Facebook page at
the end ofthe year

3o/o
Actual/
Target 4,964,004

318,496,983 861,970,080c. Facebook Engagements

Total number of
interactions (likes,

comments, shares, and
reactions) on all

Facebook posts for the
year

3%
Actual/
Target

421,725,802 506,006,472

2,678,614d. YouTube Subscribers Actual/
Target 1,628,221 1,861,084 2,111,084

Total number of
subscribers to the PTV

YouTube channel at the
end ofthe year

3o/o

145,673 228,900 402,080e. TikTok Followers

Total number of users
who follow the PTV

TikTok account at the
end of the year

3%
Actual/
Target

N/A

N/A 117,091,844

SM1

f. TikTok Engagements Actual/
Taroet

,/ --

N/A 106,164,381

Total number of
interactions (likes,

comments, shares, and
reactions) on all TikTok

posts for the year

3%

//

Component Baseline Target

RatingObjectivelMeasure Formula Weight 2022 2023 2024 2025

sot lnform, lnspire and Empower the Filipinos throu$h lnclusive Content that Promotes National Pride
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PTNt l2ol5
202 5 Pe rtorm a n ce Scoreca rd

5 ProgramsN/A N/ASM2 2o/o
Actual/
Target

N/A

Number of Programs
Promoting and Showcasing
Civic Engagement, Filipino
Culture, Heritage and
Values

Number of Programs
Produced and

Distributed that Promote
Civic Engagement,

Filipino Culture,
Heritage, and Values

20%Subtotal

40 PartnershipsN/A N/ASM3 Number of GOCC/NGA/LGU
Partnerships

Number of partnerships
established with GOCCS,

NGAs and LGUs

Actual/
Target

N/A

2,852.09 3,025 HoursSM4 Actual/
Target

2,835.72 Hours 2,518.05 Hours

Length of Airtime Allocated
for Public Affairs / Public
Service / Government /
Presidential Activities

Total airtime allocated (in
hours) for specific

broadcasts annually
6%

Number of Recognitions Received

95 100 Submissions67 174a. Entries / Submissions 5o/o

25 40 Nominations35 44b. Nominations 5%

N/A 10 AwardsN/A

SM5

c. Awards / Recognitions

Actual Number

5%

Actual/
Target

N/A

Establish BaselineN/A N/ASM6 Channel Ranking by Reach 5%
All or

Nothing

, /-
N/AActual Accomplishment

Component
J

Baseline Target

Objective/Measure Formula Weight Rating 2022 2023 2024 2025

so2 Strengthen Partnerships with Government Agencies and Local Government Units

5%
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so3 Enhance Audience Engagement Through High-Quality and Recognized Content

so4 Undeistand and Optimi2e TV Audience Engagement



PTNt l3of5
2025 Pefforma nce Scorecard

9Oo/o 90%82o/o

Actual/
Target

0%o = if
below 80%

Public Viewers
95.11o/o
Partner

Organizations
86.23o/o

SM7 Customer Satisfaction
Survey (CSS)

Total Number of
Satisfied Respondents
over Total number of

respondents

5o/o

Subtotal 36%

602 Hours322N/A5%
Actual/
Target

N/ASM8
Number of Hours of Local
Content from Regional/
Provincial Centers

Sum of content (in
hours) from all regional/

provincial centers

23 StationsN/A N/AActual/
Target

N/ASM9
Number of Operational
Regional News Centers and
W Stations

Actual Number 7o/o

ISO 9001:2015
Certification

ISO 9001:2015
CertificationNot Accomplished2.5%

Allor
Nothing

Not AccomplishedSM 10
Compliance to Quality
Standards

Actual Accomplishment

N/A 10o/oN/AActual/
Target

N/ASM 1.1
Percentage of Operational
Processes Digitalized

Percentage of Existing
Operational Processes

Digitalized
2.5o/o

/,Subtotal 17%

Component Baseline Target

Formula Weight Rating 2022 2023 2424 202sObjective/Measure
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so5 Boost Quality'and Quantity of Regional Content Offerings

so'6 Expand Digital TV and Operationa! Goverage
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so7 Drive Optimization and Digitalization of lnternal Processes for Operational Efficiency & Excellence



PTNI l4ofS
2025 Performance Scorecard

P-222.94M P394.26 MN/A P-222.94SM 12
Annual Revenue (in Million
Pesos)

Sales Revenue + Other
lncome

7o/o
Actual/
Target

Budget Utilization Rate

90%N/A 90%5o/o 95.81o/o
a. NationalGovernment

(NG) Subsidy - Obligation
Rate

Amount Obligated/ Total
GAA Subsidy

(both net of PS Cost)

90% 90%96.89% N/Ab. NG Subsidy -
Disbursement Rate

Amount Disbursed/ Total
Obligated

(both net of PS Cost)

5o/o

90% 90%1O0o/o N/A

SM 13

c. Corporate Funds - CO &
MOOE

Total Disbursements
from IGF / Total COB

from IGF

(both net of PS Cost)

5o/o

Actual/
Target

/ I
Subtotal 22% /

Component Baseline Target
i..i---r--- r t

Objective/Measure Formula Weight Rating 2022 2023 2024 2025

,sor,8 Achieve Financial Stability

so9 Optimize Resource Utilization



PTNt l5of5
2025 Perform a nce Scorecard

Establish BaselineNot Accomplished
Board-Approved

Competency Model2.5o/o
Allor

Nothing
Not AccomplishedSM,I4

Percentage of Employees
with Required Competencies
Met

Actual Accomplishment

N/A N/A
Board-Approved
Public Service
Continuity Plan

2.5%
Allor

Nothing
N/ASM 15

Development and
lmplementation of Disaster
Risk Reduction and
Management (DRRM) Plan

Actual Accomplishment

5%Sub-total

100%TOTAL

5% of Total Budget1%
Allor

Nothing
N/AGAD Budget Utilization

For GCG: For PTNI:

KEITH F. HOSAKA
Commissioner

H R M. ORBOS
and OlC-Network

General Manager

so 10 Enhance' Employee Competency and Performance

Component Baseline Target

Rating
Objective/Measure Formula Weight 2022 2023 2024 2025

=oEo
oz
oz
ztr
UI

BONUS STRATEGIC MEASURE


